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Project Idea
To start a cleaning service business. Using a number of staff members, and the required cleaning supplies we can offer cleaning services to homeowners, apartment complexes as well as commercial properties. We aim at providing these services at an affordable price.
Objective of the Marketing Research
The main aim of conducting the marketing research is to identify the demand of the cleaning services in our locality. We shall as well identify the expected pricing of the services from our expected clients. 
 Hypotheses needed for the research
1. There is high demand for cleaning services among my expected clients 
2. There limited or no cleaning services business in Kuwait
Marketing Research 
	Interviews can be used as the most effective marketing research methods. Interviews are effective methods since they speak directly with the respondent. Thus method tends to be effective since it allows communication and clarification. It will enable us to go far above surface level response and investigate deeper. This is because an interviewer has the ability to probe for explanations of responses. I will as consider social media listening. Social media is highly integrated in our lives and since it is a digital extension of ourselves, people tend to freely bring out their ideas, and thoughts. People tend to share too much information on social media and sharing tends to be so instant. Social media listening is effective since it democratizes ideas and contains too much unfiltered information (Typeform, 2020).
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